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DIGITAL TJX (Marshalls Creative Team)
SOCIAL CONTENT

M®THER'S DAY

sweepstakes Tell us what
S ummer StVIE' ahnﬁu\'hu.fninm
WEAR /
£
_F"
That -

weed o'l bee pvrlurnd for & b
chance 1o wie fwo $400 g cardu

o A HJT

/Marshalls

Me: Running into Marshalls real quick!
*5 millian hours laber®

K Perfect for

Memorial Day!
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=goes to marshalls for cutdoor pillows®
*needs more furniture®

2022 © Maggy Luy - All rights reserved



DIGITAL

WE'RE
CLOSING
ON 1/31

BUT WE'RE RELOCATING SOON!
OLD FERRY RD &
PAWTUCKET BLVD

EASY HOME
UPDATES

IS NOW OPEN

MOATHLAST PLAES

TJX (Marshalls Creative Team)
RETAIL CONTENT

IS CLOSED

PLEASE VISIT OUR NEAREST STORES:

EMERYVILLE
5795 CHRISTIE AVE

COLMA
65 COLMA BLVD

SAN BRUNO
1268 EL CAMINO REAL

LUXE BEAUTY
LABELS

THIS STORE

WE'RE
MOVING

FEBRUARY 19 AT 8AM

NORTHEAST PLAZA

Marshalls

- FOUN KEALTH & BTLL-BEING
- ART YIRY MPONTANT TO U3
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sHoes = Marshalls
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BRANDS
Marshalls
IS HOW OPEN IS HOW OPEN

MORTHEAST PLAES

Marshalls

OPENS FEB 19

NORTHEAST PLAZA

arshalls.

THANK Y®OU

FOR ENCOURAGING CUSTOMERS TO DONATE TO
THE ALZHEIMER'S ASSOCIATION'

FUNDS WE'VE
RAISED SO FAR:

h
EVERY DONATION COUNTS TOWARD
THE FIGHT AGAINST ALZHEIMER'S

OUR STORE'S FUNDRAISING GOAL:

Marshalls.

WE’RE PR®UD
TO PARTNER WITH THE
ALZHEIMER’S ASSOCIATION

The Alzheimer's Association s the worlds eading voluntary heaith

THANK Y®U

FOR ENCOURAGING CUSTOMERS
TO DONATE TO JDRF!

Marshalls has proudly partnered
with JDRF for over 25 years.
With your help, we can advance
research efforts to cure, treat

and prevent Type 1 Diabetes.
EVERY DONATION COUNTS
TOWARDS FINDING A CURE

OUR STORE'S FUNDRAISING GOAI

JDRI Marshalls.

WE'RE PRYUD
TO PARTNER WITH JDRF

THANK Y®U

for helping
to keep everyone
safe & healthy.

YOUR EFFORTS MAKE AN IMPACT

The maney you raise helps to:

T®GETHER, WE CAN
MAKE A DIFFERENCE

Marshalls el

MORTHEAST PLAES
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TUGETHER, WE CAN MAKE A DIFFERENCE
JDRFE" Marshalls




DIGITAL PAN Communications
INFOGRAPHICS FOR HEALTH & IT COMPANIES

The Future of Work is upon us. Change is i the ai; T leaders, are you ready?

BREAKING THE MOLD:
TRANSFORMATION ROADMAP 2020 \ l ™
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WORKFORCE DYNAMICS ARE CHANGING

L .-r'l s pre volve, take steps now o prepare.
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TECHNOLOGY CAN BE THE CATALYST
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PAN Communications
EBOOK & WHITE PAPER - B2B

DIGITAL

how to
master
buyer

personas
for
business

Creating content
far everyons
resonates

with no ane. |

”

» dowmdnad tha sbook ‘

LR ] 1.":1;.

L&
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utilizing buyer personas
makes your website
2 to 5 x more effective,
simply by knowing
whom you're targeting.

.équing into 2016, we saw content creation and

pefsonalization on many if not all n;f trends
lists. The pathway to purchase confinues to
become more complex. With mobilediliage
amongst today's connected customer still on
the riSe, digitalarketing should no longer be
Viewed as it's ol sector of marketing - brands
need to be red for marketing in a digital
world. As S#eh, we're seeing more and more
brands beginning their digital transformation
and adapting an integrated marketing,
communications strategy.

As the expectations for a content surge remain
i ided to dig
he prediction

appears to be true as
personalization
amongst heads of m:

only So how do you improve this number? Buyer personas develop a better
understanding of your customers to make it easier to recognize how
You can solve your customers’ pain points.

Utilizing buyer personas makes your website 2 to 5 times more
effective, simply by knowing whom you're targeting. You can even see
higher click-through and conversion rates, as well as 18 times more
revenue! As a result, using buyer personas strategically can lead to
higher conversion rates, better margins and lower costs that improve
your bottom line.

howcanyou [ =
use buyer :
personas?

At the most basic level, personas allow you
to personalize or target your marketing for
different segments of your audience. They
also help to relate to each persona to drive
efforts through the whole buyer’s journey, from
acquisition to retention. When you narrow down
your target, itll be easier to brainstorm and
create content that hones in one specific pain
point.

We've all heard it before:

€6 Creating content for everyone

resonates with no one. 1)

Taking the time to develop personas is important
to increase user engagement and customer
loyalty. Implementing buyer personas will
improve your marketing strategy to make it
more effective and efficient.

—
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These various content marketing trends are going to impact a CMO's
overall focus, and their priorities will shift as a result of evolving consumer
demands. No longer is content marketing just about dominating organic
search, it's about the opportunity to connect and create a dialogue with
your audience.

As we've learned from the 2016 Content Fitness
Test having brand ambassadors is one of the
most effective ways to drive referrals. The best
way to accomplish this is producing quality
content that's frequent, personalized (through
the use of buyer personas) and targeted to
where your customer is in the buyer journey.
Being mindful of content measurement, digital
marketing trends and surfacing marketing
technology will help you stay at the forefront of
your industry and ahead of your competition.

Content marketing strategies will continue to
evolve and we will begin to see an even bigger
push for all things visual and data-driven.
Modern marketers will continue to struggle
with finding the sweet spot when it comes to
producing quality content and having effective
distribution efforts. As modern marketers
continue to fight it out with competitors for
original storytelling we will start seeing
marketers experiment with different forms of
digital storytelling. Becoming more interactive
with consumers will be key here.

Marketers will begin experimenting with
interactive infographics, interactive ~videos
like blab, and interactive sites like Tully’s
Luxury Travel microsite in an effort to be
inal, increase time on page and heighten
engagement efforts. Marketers that choose to
take risks such as these will hita learning curve,
but they will also be the ones that standout with
their audience and truly make an impact on the
industry and the future of content marketing.




NON-PROFIT MassCOSH

PRINT & DIGITAL DESIGNS
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EDITORIAL Saint Gobain

HOME PRODUCTS CATALOGS - B2B

2022 © Maggy Luy - All rights reserved



RETAIL

Stride Rite
PRINT & DIGITAL -

B2C

built for

squirmy toddlers.
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RETAIL Stride Rite

INFOGRAPHICS SOLES4SOLES - NON-PROFIT

adventure time.
Upon arrival, shoes
are handed out to
kids who need them.

drep bafore

whip, skip, heonry,
[ A Y
BRE e
L SN

Thanks to your donations,
Soles4Souls has distributed over
26 miillion pairs of shoes to
schools, foster homes and villages
in need across the world.

adventurs L.
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PACKAGING Picard Surgelés

FOOD PACKAGING - B2C

Limite impression
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luy.maggy@gmail.com frenchtoastdesign.com (617) 955-5169



